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INTRODUCTION
The introduction section should (1) present the scope and objective of the paper and state the problem, (2) briefly review the pertinent literature, (3) describe the methods, and (5) provide an overview of the main results of the work.

LITERATURE REVIEW

METHODOLOGY

The methodology must be clearly stated and described in sufficient detail or with sufficient references.  

FINDINGS AND ARGUMENT
The findings and arguments of the work should be explicitely described and illustrated. Supporting figures, tables and images of the results (no more than two figures and two tables) may be included in the extended abstract. 

All the tables, images and figures should be centered. Figures and images should be numbered (see Figure 2 for an example) and figure headers should be placed under the figure or image; as for the tables, they should also be numbered (see Table 2 for an example) and the table header should be placed at the top. References (if any) of the tables, figures and images should be presented right under the tables, figures and images in the form of author surname and publication year.
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                                  Reference: author surname and publication date

CONCLUSIONS
Conclusions should include (1) the principles and generalisations inferred from the results, (2) any exceptions to, or problems with these principles and generalisations, (3) theoretical and/or practical implications of the work, and (5) conclusions drawn and recommendations.
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